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WILDBRAIN CPLG EXPANDS EUROPEAN LICENSING PROGRAMME FOR PEANUTS 
 

Cross-category deals secured and new collections launching across Europe;  
Nordic representation rights added to agency’s remit beginning this July 

 
London, UK – 6 July 2021 – WildBrain CPLG, one of the world’s leading entertainment, sport and brand 
licensing agencies, has secured a new wave of European partners for the beloved character brand Peanuts. 
Brokered on behalf of Peanuts Worldwide, the latest collection of deals sees ranges launching across fashion, 
accessories, homewares and gifts for both children and adults. In addition, WildBrain CPLG is expanding its 
representation of Peanuts with Nordic representation rights being added to the agency’s existing remit from 
1 July 2021.   
 
WildBrain CPLG’s Benelux team has inked deals with partners, including: Dutch beachwear brand Shiwi (Luxor 
Fashion Group) for a Spring/Summer 2021 collection targeted at boys, girls and men; Eastpak for a collection 
of Peanuts backpacks and travel bags, launching worldwide in July; and Leomil for a girls and women’s 
footwear range, set to roll out across Europe in Spring/Summer 2022.  
 
Additionally, WildBrain CPLG’s Germany, Austria and Switzerland team continues to extend its PUMA 
partnership with a second collection of kids’ footwear, apparel and accessories inspired by Peanuts launching 
worldwide in July 2021, following a successful first collection in Spring 2021. The premium pet food brand 
PLATINUM has also been signed for a promotional deal, featuring Snoopy as its brand ambassador for a digital 
marketing campaign across Europe.  
 
In Spain, Andres Gallardo has launched its second handcrafted Peanuts collection, Dime Que Me Quieres has 
recently debuted a handmade artisan jewellery range and Zara Home has introduced a new line of babywear, 
towels, homeware and accessories at its stores and website worldwide. In Greece, Giovas is set to launch 
bags and accessories in a new back-to-school Peanuts collection.  
 
For the UK, new Spring/Summer apparel collections have launched from existing partners, including the baby 
and kidswear brand Cribstar and the adult fashion brand Vintage Supply. In addition, childrenswear brand Lil’ 
Cubs, as well as candle company Flamingo Candles, have both debuted their first Peanuts ranges. For Italy, 
WildBrain CPLG’s local team has secured a deal with MyBeautyBox, which saw the monthly makeup 
subscription service’s June mystery box dedicated to Peanuts. Long-term Italian publishing partner Foto 
Edizoni is adding Peanuts comic strips to its monthly crossword magazine and is also launching its first bi-
monthly Peanuts themed kids and teen crossword magazine.  
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WildBrain CPLG’s France team has secured deals with Parisian fashion design studio Sandro, which saw the 
recent worldwide launch of a Peanuts men’s capsule collection, and also with local fashion brand Cyrillus for 
a baby and children’s collection. In Central and Eastern Europe, MPTECH has been signed for stationery and 
back-to-school items with the first collection launching for back-to-school 2021.  
 
Tara Botwick, Senior Director, Territory Management EMEA for Peanuts Worldwide, said: “A key part of our 
Peanuts brand strategy is ensuring we’re continually innovating and reaching our fans in unique ways. This 
latest wave of licensees and distinctive new collection launches promises to offer consumers of all ages some 
really fun and creative ways of engaging with Snoopy and the gang.”  
 
Maarten Weck, EVP and Managing Director at WildBrain CPLG, added: “The timeless Peanuts brand continues 
to prove its enduring popularity among a broad range of consumers, retailers and licensees across Europe 
and beyond, as demonstrated by these latest product ranges from both new and long-term partners. With 
the European licensing programme continuing to diversify and gain further momentum, it’s also fantastic to 
extend our remit and represent the brand across the Nordic market, which offers significant potential for 
additional growth.”  
 
WildBrain CPLG currently represents the Peanuts brand across the UK; France; Spain; Italy; Central and 
Eastern Europe; Middle East and North Africa; Germany, Austria & Switzerland; Benelux, Greece, Turkey, 
Russia and the Nordics.  
 
For more information, please contact: 
 
Aimée Norman at The DDA Group 
aimee.norman@ddapr.com   
+44 (0) 7957 564 050 
 
About WildBrain CPLG 
 
WildBrain CPLG is one of the world’s leading entertainment, sport and brand licensing agencies, with offices 
in the UK, Benelux, Nordics, France, Germany, Italy, Spain, Sweden, Poland, Greece & Turkey, Russia, the 
Middle East, and the US. With more than 45 years of experience in the licensing industry, WildBrain CPLG 
provides each of its clients with dedicated licensing and marketing industry professionals and a fully 
integrated product development, legal and accounting service. WildBrain CPLG believe that collaboration is 
about clarity, openness and trust, and is widely known for its no-nonsense, straightforward approach – Expert 
Common Sense. WildBrain CPLG is part of WildBrain Ltd., a global leader in kids’ and family entertainment. 
Please contact us or visit the WildBrain CPLG website for more information: www.cplg.com.  
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About Peanuts 
 
The characters of Peanuts and related intellectual property are owned by Peanuts Worldwide, which is 41% 
owned by WildBrain Ltd., 39% owned by Sony Music Entertainment (Japan) Inc., and 20% owned by the family 
of Charles M. Schulz, who first introduced the world to Peanuts in 1950, when the comic strip debuted in 
seven newspapers. Since then, Charlie Brown, Snoopy and the rest of the Peanuts gang have made an 
indelible mark on popular culture. In addition to enjoying beloved Peanuts shows and specials on Apple TV+, 
fans of all ages celebrate the Peanuts brand worldwide through thousands of consumer products, as well as 
amusement park attractions, cultural events, social media, and comic strips available in all formats, from 
traditional to digital. In 2018, Peanuts partnered with NASA on a multi-year Space Act Agreement designed 
to inspire a passion for space exploration and STEM among the next generation of students. 
 


